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Display Ads

Display ads can be submitted as a .jpeg, .tif or .pdf format. 

 

If sending a .pdf the fonts need to be turned to outline.

Classified Ads
Classified ads run one time per quarterly issue. Ad rates are based on length of copy.
One line = $15.00 (Approximately nine words. Divide the word count by nine and multiply by $15.00 to obtain the cost).

Closing Dates

Onsite Meeting App

Advertising Policy

Contact Us
Judith Thomas
Associate Director of Communications
ACOG District XII
6816 Southpoint Parkway, Suite 1000
Jacksonville, FL 32216
(904) 309-6203
jthomas@acogdistrict12fl.org

Size Dimensions 1X 2X 4X
Center Spread 15” x 10 $1200 $1000 $900
Full Page 7 1/2” x 10” $800 $725 $650
1/2 Page 7 1/2” x 5” $650 $575 $500
1/4 Page 3 3/4” x 5” $450 $375 $300

ACOG District XII Florida Update is the official quarterly newsletter for members of ACOG District XII. The District XII newsletter is 
distributed to over 3,100 members and serves to provide them with updates and current District activities, statewide legislative and 
socioeconomic issues and other healthcare topics that are specific to the field of OB/GYN.

All advertising copy is subject to approval and ACOG District XII reserves the right to refuse any advertising. The acceptance of advertising 
does not guaratnee or endorse the products except where noted. Either ACOG District XII or the advertiser may discontinue advertising at 
any time by giving written notice 30 days prior to the next scheduled issue. ACOG District XII maintains the right to discontinue advertising 
due to delinquent payment. ACOG District XII guarantees to maintain the rates to all advertisers without discrimination.

Advertising packages are available. Contact us for additional details.

Place an ad in the mobile meeting app that all attendees will have 
access to for the meeting. Reach all attendees through this vital tool.
Meeting attendees include physicians and nurses.

Ad price: $500. Inquire about dimensions.
Ads can be submitted as a .jpeg, .tif or .pdf format.  

Issue Space Materials

Q4 – Winter October 29 November 1

Q1 – Spring January 24 January 27
Q2– Summer May 16 May 19
Q3 – Fall September 6 September 8
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Counseling Pregnant Patients for Zika 

Virus: Notes from Section 6 and Ongoing 

ChallengesAs of October 5, Florida is the only state in the continental United 

States with documented local transmission of the Zika virus. For us 

in District XII, and in particularly South Florida’s Section’s 5 and 6, 

Zika exposure in the pregnant population is very real, and testing 

and counseling our patients can be challenging. One challenge we 

encounter is the frequently changing guidelines for Zika testing, 

making counseling at times lengthy and confusing. In addition, our 

patients see these guideline changes in real time; at the same time 

as clinicians. Further, as media has taken a great interest in Zika, 

our experience is shared with others in the state, country, and 

worldwide. 
So, what question do we hear most commonly, and how are we 

counseling our patients? “I am pregnant, should I be screened 

Florida Prematurity Prevention Partnership 

Launches: One in 10 Babies Is Born 

Preterm in Florida!
November was Prematurity Prevention Month. This year, 

Florida’s prematurity rate reported by the March of Dimes 

rose to 10 percent after several years of slow decline. Wide 

racial disparities between black and white women continue 

unimproved. The United States ranks poorly compared to other 

industrialized countries whose rates of premature birth are 

around 5 to 6%. In addition, the rate in Florida is higher than 

many other states. Last year, leaders in many different fields met to collaborate 

across disciplines and developed Florida’s Strategic Plan 

2016–2020 aimed at reducing preterm birth (PTB). Factors 

that are contributing to our high PTB rate include: increases in 

maternal health risk factors, such as obesity, hypertension, and 

diabetes; social risk factors, such as smoking and poverty; and 

short interpregnancy intervals. There have been some favorable 

changes that have been attributed to our slowly declining rates, 

such as improved maternal education levels and a reduction in 

non-medically indicated early elective deliveries and late preterm 

births. The 2016 Strategic Plan includes seven recommendations 

(Figure 1). 
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